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Abstract

Purpose: In recent decades, research on the customer brand has taken a special place in various fields, including academic
and business markets. Many researchers and executives of the company have concluded that one of the reasons for the
brand's importance and value is its brand name for the customer, which creates value for customers and the company.
As a result, marketers can use a unique value, and a higher brand name has a competitive advantage. This study
investigated the relationship between brand experience, brand reputation, and brand loyalty in empirical marketing at
Maral Leather Company.

Methodology: The method of this research was applied in terms of purpose and descriptive-survey nature. The study's
statistical population consisted of all Maral customers. Regarding the uncertainty of the population, 384 were selected as
the statistical sample based on the Cochran formula. The data-gathering tool in this study was a questionnaire with 7
components and 24 items. Data analysis was performed using a structural equation test and Amos software.

Findings: The research results showed that sensory experiences of events from the viewpoint of Maral customers have
a positive role in creating a brand experience. The emotional experience of events Maral customers positively affects
creating a brand experience. Creative experiences of events from the perspective of Maral shoppers have a positive role
in creating a brand experience. Physical experiences of events from the customers' perspective have a positive effect on
brand experience. The event's social identity experiences from the shoppers' standpoint have a positive role in creating
a brand experience. Brand experience from customers' point of view positively and significantly affects brand refinement.
Reading the customers' point of view positively and significantly affects brand loyalty.

Originality/Value: Having new strategies, paying attention to the critical points in establishing, maintaining, and
expanding relations with the customer, and trying to satisfy him expands the realization of customer-oriented goals and
brings a base of loyal customers in the long term.
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Figure 1- Conceptual model of the research.



(Hefsed gs"‘"l‘““d’s) -Y

Ll ‘gﬁfwo,you;uﬁ.uﬂ;ﬁ;\,:ﬁ6,\%J>%xﬁ;§i>ﬂwc@@ LS CGua by as opl &S o)
Gy 5 5 S5l (a2 o dlaly oy p G (ol ) a aS LTl sl oS i el i 3l 5 99,8 (s
dals 13 o= o Olidas 035 53 Conle i 51 Gadosd l ey oCoal (o dble tandlans;50) (025 LBl 5o 4
Geos o s ol andlaes; e SSUSH L L bapl (Sren 5 La e SILSG (e 5 oo aSuily) 803 g ) 23S
O3 el a5 b aS 8L o bl p iz ol 5 0l e ales ol rass (oLl anslr 355 00 03,08 30 (Suma
03Ul 01,55 g b 31 45903 pomm (53,5 My (51 ke Sl (65T & 503 0l siea YAY 5ldas 0SS o b bl canalm 3ltas
St 03,8 4l ) ) Jse b paselnl anslor a5 (Bolal (6 S8 503 9y 03 pIY 503 21l drales 5l 1S5S -l 0l
anola oo 5l Gy (5 05 o3l 500w dnlons (1 018550 U3 51 S Sl gy ABL el Solel anal> (>

355en 3031 A TAY (1) 5T 505 oo 3145 LSS g b bt g 2] el (N) 55T
tlar o85(Ty’/4(y’/4(

N< A < /A

< 273.

305 e
AaL e VAP Q0% (luebs! clw,;:ScM\ sylabiad -y Jlo 5 jare lude Z
Sl O L s lade pl (390 Sl 53 Do) gep 534S Sl dmnl 55 592 g0 Cibp HlUde P
sl o s g0 ik JBB aST (63l 3l s y5 :0=1-p

Sl 0OL s Sloes (gl e :d

o Jul adlge Vs dil o as S Y E sadlse V (hls anliin s ol il o aolilin il st 5o Sledbl (555058 15
o ¥ golazarl Co g )l el ¥ (S5 ol el ¥ O (bl 0l el ¥ (ble )l g ¥ (o
S 4 SIS 3 (G030 45 e (oo 0 S (614 58 ey b 5 aliinn sl iy oo g £ (05 5 g 0 0 5100
g ¥ 5 dil 0 (O (50,03) 38150 YalS” (¥ (50,03) 38lge (¥ (G0,05) Lowwgta (¥ (60,03) Cillien (N (5o,03) Callies DalS &

.«\J)‘Dua‘)gmOﬁaéﬁu)l}ﬁvd\jwjdy\}&uu)wYd‘).w ¢&LL9UJBJYJ‘}MJAL::ML«:.¢J;

Ll o 05031 SG S 28 03031 SG e |y aslitin s ST sy e plodl sl el Dl 2y Ll ke 5
;;"“”)')CE.L:’A"U‘L‘:‘L)‘))j")’;;iliL.’,JJi‘JJ cﬂmﬁ}rﬂdj@m ‘03}‘;;&; “J’" uj.@w cg';.:..:ﬁ.l.:bd:)naa L;uu_fjw)l

515555 5 (6 b Sl 3 SLL 5 ooy B Shs ol e 03 058 e

ol 2o b Y Lo S QT g o ST losls 513 () 23,0 “;Ml;;éuu:});u;@uS\JCuj;éwTu:},ﬂ;ﬁ
V) S W lass 31 s .r.::upo;@@ybw@,);;;m@@p;\ﬁb:d,wlj\>)jsﬂ¢,m@ggjn aolilis
ORI WT e b o8 Gl Vs 4 gs 51 5 (plalids L5156 208 (St SVl gn ol b aS 1) 5V g ol 20 o
laosls a5 b 055 o (i)l Jawsie dm 53 sl el A3l (VB 210) (o #lis S ST o ST iz p2 S My

Al e 58 A 3 (Ko anlidn p Vg a5 US Jasiiis Gadod

jﬁlozﬁwLMb‘CujjdeﬂTua}wdlng- Oyt ailge a6l aS das Lol add o V ghls anllae oyl gladsliin

el 0k G358V J g 3 o il

ke / OSe J\?‘

<o

\“5’4—\"/\9 laedpo N¥ Y ut.w.ﬂ) ¥ O)LA-\;‘ ¥ 093 ‘JL:.LQ.P 6\.&5ﬂ.¢b)6)3‘)5



(Mw)a @bb o)boi) clogys ,_gULﬂ -V Jgue
Table 1- Cronbach's alpha (questionnaire reliability statistic).
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Table 2- Statistical indices of research variables extracted from questionnaires.
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Figure 1- Average diagram of the research components extracted from the questionnaires.
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Table 3- Data normality test.

Azl anbyd ol (gylolime e oud ad,S U0 29 £ 98 ki
el Jloy @38 G, 0.062 Jleys s o)l
el oy 2598 G. 0.081 Jbs sible o)l
el Jle s 2558 G, 0.085 Jleys e
el Jloy @8 G, 0.073 Jley AV TEREES;
el Jlo 5 2598 G, 0.094 Jby  elezl cogn o)l
el Jloy @28 G, 0.087 Jes Sy Slesb
el Jloy @38 G, 0.082 Jleys Ky 4 (5,0l

Y'VA

e [ OLSKen 5 !

<o

Y;q—\ﬂ/\; laedpo N¥ Y d\:v.mﬂ) ¥ a)\..o.:n ¥ 093 cél:l.a.ﬁ 6\.&3;:.&‘)"6)_5“93



(o Il sandlans; 30) 0 28 bl oo S 1oBs 5 i 51953 ki 4 25 oy bty sy 2

gy claypiie Siumsed o ilo -F-Y-Y

F dgdor a3l 181 2l Wl e Slaci 51 S5 f (Sees Gllas 505 B0 s o8 525 0 ey 2 2

Sl 0 oé))TLAJ::L’;A WMQ}&)TWJMQ”:’.;L“

L it (s Swnod (39051 An g (S (st yilo -F Jgu
Table 4- Correlation matrix and the result of correlation test between variables.
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Figure 2- Path coefficient between research variables.
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Figure 3- T-statistic values between research variables.
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Table 5- Summary of conceptual model results.
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Table 6- The report of the results of the conceptual
model suitability indicators.
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