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Abstract

Purpose: This study aims to investigate the effect of creating individual and collective psychological ownership of the brand for
customers on buying from the brand and word-of-mouth advertising through partnership goals with a modifying role of members'
activities in Mahan Airlines as a case study.

Methodology: This research is an applied and descriptive survey regarding purpose and method. The sampling method of this
study was random, and its number was 384 people. The assessment tool in this study was a researcher-made questionnaire. Statistical
analyses were performed using structural equation methods and SPSS and Smart-PLS2 software programs. We used a structural
equation modelling method to determine the causal relationship between the variables.

Findings: The results showed that self-efficacy, responsibility, belonging, personal identity, and collective psychological ownership
positively and significantly affect members' participation goals. Also, the partnetship's goals positively and significantly affect the

purpose and intention of buying the brand and word-of-mouth advertising.

Originality/Value: The study showed that self-efficacy, responsibility, belonging, personal identity, and collective psychological

ownership have a positive and significant effect on the goals of participation and by modifying the type of activity of members.
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Figure 1- Research concept (Kumar, 2019).
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Table 1- Dimensions and items of the questionnaire.
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Table 2 - Reliability test.
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Table 3 - Summary of the results of the Kolmogorov-Smirnov test. }

O,.o}T s (bas ylud) (H]] (5ig) (5,lolzo C.la.w dg,f,.n,.‘,f o)LoT yaRio "g:

2

s o mools 0.05 0.000 0.195 ol S3g5 3

S Jlo s Woosl 0.05 0.000 0.190 S v ghne _‘i

ts Lo Lrosls 0.05 0.000 0.111 bl gl .Sf;

s Lo lmosls 0.05 0.000 0.161 A Cugh 3

s o mool 0.05 0.000 0086 (g8 s, cuSle ™

s Jlo i baosls 0.05 0.000 0.180 (o Sy, cuSle '3%

cs Lo lmosls 0.05 0.000 0.096 S lie Gilaal -

ces Lo bosls 0.05 0.000 0130 Wy s aad g San i

s Jlo s baosls 0.05 0.000 0170 las & oo als >

s Jlo i Laosls 0.05 0.000 0.332 sl el g 5 j’

g

ck:wv"/'o)‘)1“5c&k}}iduﬁ:&ar@dbdywl—dj;ﬂjsdyjldj‘)&’uchd:Qw\ah.\'vdj-x?)bdjjbdm 9,:
033 o b 1235 Sl Uit plad el iy sl a2l Jlo 355 L (6 ol Sslis SB35 (5o e 35 45 55 g0 doms }
oY s e LS|y gy sla ie ES;LSJ\DLLM C]“"“Js':'"}‘:"d‘ o3litual G 2Lyl (slagy g 3T 5 Ol 3 ¢y g 3T S 5 -
b

Al o g BB =) /85 268 5 /4T3l 2 (lslime o ol S3ay -


https://www.pdf-xchange.com/product/pdf-xchange-editor
https://www.pdf-xchange.com/product/pdf-xchange-editor

AR

"CJLGL«»"?.‘)J xﬁﬂjéa}@bjb"z&!bﬁ:\qq;‘

ALy 2 Ly

59k

tandlan 3) 90) Slas 4 plas bas 5 i

Loslgn £S5

(Gl o

=}

o &l ry o o
~ o ) =

o

r)
[x]

q13

0.889

0.90

0.781
0.816
0.788

0.649

0.881
0.769

0.741

0.808

0.000

(sl 35

0.000

et

10.000

0.000

“ | q20 | ‘ q21 H q22 || 923 | | q24

0§ B7s4 ON57  OTB6  gggf ool

ol 53 AASS Lt il 0.829 GED
0.36
2 0.850
0.529
— o7
i et L claal, 2 q27
0.67: 0 -
D a 0.862 =
i i it it 0.927 &
0.7 0.2 0 q30

S S

oty pRS ks il s5da

3
0 517 g31 0.980 0.000
932 0.637

R q32

e AP A S il

II

qld

gi&
0357
i 0.9 '

17 (et iy Sl

q18

3yl oibiw] el o bl 5 ole Judos =Y S
Figure 2 - Factor analysis based on standard coefficients.
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Figure 3- Factor analysis based on significance number.
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Table 4 - Summary of results.
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Figure 4- Model in the form of standard coefficients without moderator variable.
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Figure 5 - Model in the level of significance without moderator variable.
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